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A YEAR IN REVIEW
 

I am furious. I am livid. I am spitting mad. Thrice have I begun to write this

editorial; thrice has Eskom intervened through load-shedding to prevent its

completion. So, I shall have another go before the next round of blackouts

occurs. The damage to business is incalculable. We shut our plant in a

staggered manner 30 minutes before each load shedding session (LSS),

and then take a further 30 minutes to start up again. Yesterday’s 2 hours

LSS actually lasted for 3 ½, so we lost over half a shift, including the

starting and shutting down processes.

 

In a general comment, President Ramaphosa said in an understatement

this morning that “public anger over the devastating power cuts was

understandable”, while Minister of Public Enterprises Pravin Gordhan

apologised to the nation for the inconvenience of Stage 6 load-shedding.

Then the President took off for a jaunt to Egypt for some or other ceremony.

Not good enough, Mr President! Isn’t it time that the ANC formally

acknowledged that the failure of virtually every SOE; the impending third

recession in 40 months, and the imminent sovereign downgrade to junk is a

direct consequence of the party’s policies of cadre deployment;

tenderpreunership and socio-political engineering through procurement

requirements, affirmative action and black economic empowerment? When

statute qualifies the unqualified and disqualifies the qualified, inefficiencies

and poor quality and service are inevitable in our state-owned companies,

as is the rampant state capture which is clearly evident in the last decade.

 

Peter Bruce, past editor of The Business Day and of the Financial Mail has

said that one should not write in anger, but these days it is very difficult not

to when one considers the total mess that we see at Eskom, SAA, Denel,

PetroSA, Portnet, Prasa, Sanral et al. What with Andre de Ruyter, CEO of

Nampak taking over the reigns at Eskom in January 2020, Dave King

remarked that only a packaging exec would be brave enough (or is that

naive enough?) to wrestle that crocodile.

 

However back at S&G, the only constant evident is perpetual and radical

change. To paraphrase the founders of Google, Sergey Brin and Larry

Page, this process of continuous evolution which can be “uncomfortably

exciting” is part of who we are and part of our DNA.

 

The following latest developments are covered elsewhere in more detail,

but bear referencing in this editorial:

 

GOLD PACK AWARDS
Sometimes it all seems worthwhile, and the 2019 Gold Pack Awards

evening was such a time. A truly humbling, but uplifting experience, which

epitomizes our key watchwords of INNOVATION, QUALITY and SERVICE

DELIVERY. Bill Furniss has covered the evening in more detail in Bill’s

Bulletin, and these awards are a tribute to the teamwork that is the

backbone of S&G.

 

COUNTERPOINT
Jason Staats has written about this paper bag making acquisition, which

introduces another arrow into our packaging quiver. It has been a real

privilege to work with Wim and Ruben, who share the same values and

business ethos as do we. Their knowledge of their business and their

commitment to eco-friendly packaging are unparalleled.

 
 
 

We have decided that only a significant investment

in technology will ensure that we remain relevant in

this ever-changing world.

earthpak™
Like all the best things in life, the birth of our new earthpak™ tray lines has
been slow and steady. Dealing in primary contact food packaging requires
significant testing and experimentation. Watch this space: we are firmly
committed to this most exciting project and we have backed it with significant
capital expenditure. earthpak™ is the first packaging solution in South Africa
to tackle the scourge of single use plastic products with its innovative,
recyclable, cardboard-based food trays and cartons. earthpak™ is assisting
retailers and food producers across southern Africa to conform to new
environmental waste regulations and reflect the growing awareness amongst
consumers of the harmful effects of disposable plastics on our planet. The
launch will be fast and furious.
 
INVESTMENT IN PLANT
Dave’s Despatch lists the investments in plant and factory reorganisation that
we have undertaken in order to improve our service delivery and reduce lead
times. A buyers’ market in the packaging industry over the past 5 years or
more has resulted in a paucity of fixed investment in our sector. Low levels of
profitability, let alone a reasonable return on investment in an entire industry is
dangerous in the medium term, as it precludes technological advances and
encourages sub-optimal and inefficient processes. We have decided that only
a significant investment in technology will ensure that we remain relevant in
this ever-changing world. Manufacture is not for the faint of heart, and ever-
retarding capacity exacerbates the difficulty generally experienced in
fabrication.
 
WELCOME TO HEINO DEIST
One of the strengths of the S&G team is the longevity of our senior
management, so it is rare that we have the opportunity to welcome a new
member to the executive team. Heino Deist joined Shave & Gibson Packaging
on 6 May 2019 as Operations Manager, responsible for end-to-end production
and process control. Heino read for a BTech (Chem Eng – cum laude) and an
MBA (cum laude) at Stellenbosch University, and joins us from the consulting
industry. Heino is a process-driven, new age manager, who has an endless
thirst for facts, data and knowledge. We welcome Heino, Lee-Ann and their
boys to Durban, and wish them a happy life in KZN.
 
R.I.P. - ERNEST BARRY ROBERTS
It is with great sadness and a heavy heart that I acknowledge the death of
Barry Roberts, philanthropist-extraordinaire; ethical and successful
businessman; travelling golfer and true friend. Barry was a doyen of the
packaging industry and an irreverent and honest man who has inspired so
many people in so many ways in a fruitful and full life. I first met Barry during
my articles when I managed the audit of Proprint some 36 years ago. We
used to park next to each other at the Kings Park after-party, and we
dissected the performance of many Sharks teams, players and referees over
the years. The huge attendance at his requiem mass is testament to the
impact that this gentleman had on all with whom he come into contact. I wish
to express our sincere condolences to Daria and Yvette and their family.
 
2020 is likely to be as challenging as 2019. We at S&G believe we are well-
placed to face the trials and tribulations that will no doubt, be thrown at us. We
remain extremely grateful to our customers, suppliers and other business
partners for their continued support. Most importantly, we are indebted to the
550 members who make up the S&G team. 

A year of 
investment
SIMON DOWNES, GROUP CHAIRMAN
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Simon says

I wish all of you a safe and merry Christmas &
successful and rewarding 2020

 

"
"
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A busy period

 

 

DAVE KING, MANAGING DIRECTOR S&G PACKAGING

Looking back on the newsletter I wrote this time last year, I see it did not

have the most positive vibe one has ever read: political and economic

turmoil, and a lengthy strike did not foster the best of attitudes. But as

humans we tend to move on quickly and yesterday’s problems are soon

put aside, only to be replaced by the problems of today: an even more

sluggish economy; continued exposure of government theft and

ineptitude; collapsing SOEs, and now rolling black outs.

 

But amongst all of that, we still have a chance to celebrate the

achievement of those that triumph against the odds. The Rugby World

Cup Springboks are a shining example of that, and today as I write this, a

South African woman carries off the Miss Universe crown. Closer to

home, Shave & Gibson celebrated fantastic wins at this year’s Gold Pack

awards which included lifting the overall winner’s trophy. More of that

appears elsewhere in this newsletter. Again, on a more positive note,

despite a business climate and an industry that offers next to no returns,

we as a company are determined to be prepared for a future where there

is better growth and opportunity to do what we do best – supply quality

and innovative products with great service levels.

 

To that end, we have recognized for some time now that one of our board

sheeters has been getting long in the tooth and short of capacity, and we

know that spending more and more money on repairs would not really

yield much payback. This, together with a constant drive to maximize

efficiency, led us to purchase and install a new higher output sheeter with

slitting and trimming capabilities. Also, the last several years of growth in

our plant has resulted in some of our material flows being less than

optimal, and so biting the bullet and taking advantage of this new

installation, we have decided to re-arrange parts of the plant to improve

these flows. This includes the moving of our sheeting, die cutting and

laminating departments.

 

These movement activities got under way earlier this year and we are

about half way through the project. Because of the success of our sales

team in following through on some exciting new product developments,

we have seen a pleasing uptick in our volumes.

 

So much so that we decided to suspend our machinery moves until early

next year which is traditionally a quieter period. To further support our

new product developments, particularly those that involve plastic

replacement options, we have also invested in additional converting and

finishing equipment, some of which has already been installed and the

rest will happen in the new year.

Hot off the press is the news that we have placed an order for a Bobst
Visioncut 145 PER 2.0, the latest very latest and most sophisticated
autoplaten available . This die-cutter is the first of its kind – another world first
for Shave & Gibson Packaging. The 65-ton behemoth will be installed during
March 2020, and will bring fantastic efficiencies and welcome relief to a
bottleneck area of our plant.
 
A summary of our recent plant acquisitions is as follows:
 
• Additional clamming capacity
• Tray-forming plant
• New windowing machinery
• New sheeter
• Bobst Visioncut
 
As mentioned in the last newsletter, we embarked on a new path to improve
our BBBEE score, and I am delighted to say that we have now achieved a
Level 4 under the new codes of assessment. For a privately owned company
this is indeed a great achievement.  
 
I am also pleased to formally welcome to the S&G team our new Operations
Manager, Heino Deist, who has taken over the duties of Martin Conway who
retired last year. Already eight months into the job, we wish Heino a long,
happy and successful stay.
 
I take this opportunity to thank our loyal customers, staff, suppliers and service
providers for supporting us in another difficult year, and wish you all a most
deserved and happy festive holiday. 
 
Despite the obvious challenges that exist for our country and economy, I am
convinced that 2020 will be a good year for the S&G family. 
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We as a company are determined to be prepared

for a future where there is better growth and

opportunity to do what we do best

"
"

Our people are the mainstay of our success and the
company is committed to employee development and

growth
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It was the night we would have our place on

centre stage to re-affirm our team's innovative

capability.

"

Yet another year has almost past. They seem to go by faster and faster
these days.
 
From the sales team’s perspective it has been another very busy and fruitful
year. We have enjoyed immense support and growth, both from existing
customers and new customers coming on board and, in these tough trading
conditions, we even managed to achieve some record sales months. For this
we thank all our customers, both existing and new, not only for their support,
but more especially for their loyalty in these difficult times.
 
Then, the highlight of the year, the Gold Pack awards on 30 October 2019.
“Oh what a night”. It was to be the night we would have our place on centre
stage to re-affirm our team’s innovative capability.
 
Three of our four entry submissions were judged to be worthy of awards, but,
as usual, the actual nature of the awards was an unknown. The night arrived
and thanks to Bill Marshall and his team, it was again a great event with the
packaging industry out in force. The evening progressed to the awards
presentations and when it came to our categories, we proudly collected our
awards; a “finalist” for our Nandos entry, a bronze for our Darling-Chocoholic
entry and gold for our Fairview-Goats do Roam entry. Thinking that this was
it, we settled into enjoying the evening. But when it came time for the “best in
class” substrate excellence awards, to our humble amazement, our entries
again scooped two of these: silver and gold. Then to the final award of the
evening, the IPSA trophy, and we took it with our Goats do Roam entry!!
 
Yes, “what a night”. All in all, 6 awards, so you can imagine the party that
ensued at our table on which I won’t elaborate on as I believe we were the
last to leave the venue!

From a company perspective, winning these awards and ultimately the IPSA
trophy is a fitting tribute to the team at Shave & Gibson who work so tirelessly
to develop for our customers, folding cartons with innovative features that
challenge production norms. As always and as expected, we were up against
stiff competition from other substrates and very innovative packs, so it is
pleasing for us that a folding carton took the main prize this year. One can
equate winning the IPSA trophy to winning an Oscar for best picture and, I
believe, it is respected as such by both the industry and end users. This is
borne out by the number of congratulatory messages we have received and
we are humbled by the fact that on the night, our industry peers recognised
and commented on how deserving our IPSA trophy winning pack was.
Winning these awards is certainly a “WOW” moment and only drives us to do
better; continue pushing the boundaries and deliver on our promise of
innovation.  
 
From a personal perspective; this is indeed a career highlight for me, having
entered Gold Pack from those early days when we stood around the “View
Room” at the Durban Country Club, eagerly awaiting the table cloth being
pulled away to reveal the awards. I am indeed fortunate to work with such an
innovative team of people. 
 
Thanks must of course go to our customers, Nandos, Fairview Estates and
Darling Cellars for partnering with us to supply this innovative award winning
packaging.
 
 
 
Whist it has been a hard year it has also been a successful year and as it
comes to an end, on behalf of the sales team, I want thank all our customers
for their very valued support. Also, to the sales team and the manufacturing
team, thank you for your efforts in ensuring that we have consistently satisfied
customers. 
 
Our best wishes to you and your families over this holiday period and we look
forward to working with you again in the new year.  

Par excellence 
BILL FURNISS, NATIONAL SALES MANAGER
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Wilderer’s new Rose Gin carton,

manufactured by Shave & Gibson is featured

on the Packaging of the World online website.

Our innovative handbag-shaped
“Bag-in-Box” design for Fairview
Estate’s 3L wine box, was
awarded Gold in the Alcoholic and
Paper categories, as well as the
premier 2019 IPSA Gold Pack
Trophy for best overall packaging
design in all substrates. "

We take pride in putting our customers first. We recognize that they
are what keeps our company going. 

What a fitting way to end the year!



In the last Newsletter we mentioned that Security Print had purchased an
ink jet printing system from the British company IIJ. The ink jet printer
manufacture was completed in February this year and S&G Group
Technical Manager, Mike van der Westhuizen and I were summoned to the
IIJ plant to complete print tests and sign off the machine to allow the
shipping to take place. Mike and I put the printer through its paces on
several stock types and  printing various variable data information, running
serial numbers , barcodes, QR codes, expanding numbers etc. The
machine passed all of the tests with flying colours. The machine arrived in
our plant some weeks later and has been used on many types of work and
has proved to be a great success.
 
The sheeting capacity in our Packaging Plant was beginning to struggle,
partly due to our Muller sheeter getting a bit long in the tooth. Following the
IIJ visit we took advantage of our location to view a BW eCon sheeter in
Holland. We had been invited to view the  BW eCon sheeter in operation in
the Smurfit Kappa print plant in Ermelo, Holland. Here we viewed the eCon
sheeting board from reels at over 250 meters per minute producing flat,
press-ready pallets of board. 
 
 

 
 

We were suitably impressed with the machine and an order was placed
on our return to South Africa. The machine has since been manufactured,
delivered and installed and is now in full operation. Benefits are now
being seen in increased capacity and quality of board stock.
 
In recent years we have greatly increased the use of bespoke designed
holograms on many of our security products. This is mostly due to
production orders for holograms dropping from the traditional minimum
orders of 1 million down to 200 000. Art work cost and delivery lead times
have also improved significantly which in turn makes the use of
holograms on items such as Birth and Death certificates, School, Trade
and Professional certificates and Road Traffic certificates now possible.
As well as an excellent security feature, the hologram enhances the
appearance of the certificates.
 
In closing I wish all our customers, suppliers and staff a very happy year-
end holiday and best wishes for a prosperous 2020.
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Gearing it up
JIM SHORT, MANAGING DIRECTOR S&G SECURITY PRINTING

Africa's largest dedicated security printing operation

The machine passed all of the tests with flying

colours.

"
"

Mike van der Westhuizen, Group Technical Manager and Jim Short, MD of Security Print
inspecting the BW e Con sheeter at the Smurfit Kappa factory in Holland

The IIJ ink jet printer
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On 1 July 2019 Shave & Gibson Packaging acquired a 51% interest in Counterpoint Trading, a leading
manufacturer of paper bags, industrial wipes and related products.
 
Counterpoint was started 14 years ago by two entrepreneurs, Ruben van Wambeke and Wim van
Herzeele, and operates out of their factory in Hammarsdale, KZN. Counterpoint counts a number of
leading retailers and franchisors among their customers, and have a strong reputation for quality product
and reliable service.
 
We believe that Counterpoint will add significant value to S&G through the addition of further products
which are required by our own customers. As people, we share similar values and corporate beliefs and
we are confident that this partnership will be a major success in the years to come.
 
Technological advances in the properties of the paper used to manufacture bags, coupled with the
negative perception of environmental damage resulting from single-use plastic packaging waste has
resulted in a steep growth curve in the demand for paper bags. A number of retailers, both locally and
abroad are moving towards replacing plastic packaging with paper products, and this mature product is
making a strong come-back.
 
Counterpoint will continue to manufacture their products from their existing factory, and to trade
independently under their own name. We are confident that this will be a fruitful partnership, and we
welcome Wim and Ruben and their team into the S&G Group of companies.
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INVESTMENT AT S&G
 

It's in the bag
JASON STAATS, GROUP FINANCIAL DIRECTOR

Simon touched on investment and I’m elated. We combat the buyer’s market through constant innovation, not only through product differentiation, but innovation
that leads to improved efficiencies. Progressing towards the new mechanized environment that will enable improved efficiency comes with its own set of
challenges. Flexibility in a volatile market is no longer a differentiator, but a competitive necessity.
 
I recently received a gift from a colleague, a book titled “Team of Teams” by US General Stanley McChrystal. McChrystal talks about his foray against the
dispersed yet unified forces of ISIS (Islamic State of Iraq and Syria) in the Middle East and Africa. He concludes that centralized decision making, the structures
that have long been the hallmark of US military precision and efficiency, have become what he terms “limfac” (the limiting factor). The battle landscape has
morphed into an animal the traditional structures were ineffective against. It was no longer a question of efficiency, but effectiveness. Being effective,
paradoxically, means doing the right thing, rather than doing things right. When goals are clear, “the right thing” becomes self-evident and decision making
becomes easy. When goals are clear, obstacles become obvious. 
 
Let us all take a page out of McChrystal’s book and reflect on the implications this holds on home ground. Honouring our mantra of service delivery requires
making goals clear across the organization if we are to build on our flexibility and responsiveness in an ever-changing business landscape. For me, this starts
with engagement: being given both the ability to act and the opportunity to act. Building on the collaborative spirit I have experienced in my first three months at
Shave & Gibson requires that we open up the conduit of innovation from the shop floor. Because, let us be honest, each and every employee can and wants to
make a contribution. An engaged employee is an employee who is given both opportunities to act and the ability act. Decentralizing decision-making as far as is
reasonably practicable is what is required now. As a team, it starts with three simple questions: “What is that one goal, if achieved, that will make today a
successful one?”; “What is standing in the way of achieving it?”, and “What can I do differently today to overcome it?”. So let me ask, what are you doing
differently today?

Over engineered
HEINO DEIST, OPERATIONS MANAGER PACKAGING DIVISION

We recognise that innovation is the key to sustained growth. To this end, we have received
numerous awards – both locally and globally – for innovative packaging excellence.

We will continue to invest in the
latest technology, in line with

our market growth

Jaso
n's

Heino's Harangue
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S&G STRIKES GOLD
AT GOLD PACK AWARDS EVENING

 
The annual Gold Pack Awards evening was held on 30 October 2019 in Johannesburg. The Gold Pack Awards is the showcase for
the South African packaging industry and from its inception in 1973 it has grown into an event of considerable importance and
prestige. The competition for medals is fierce, however the awards event is a celebration for everyone involved or interested in
packaging.
 
Shave & Gibson was fortunate enough to be the recipient of a number of these awards, which is recognition for our uncompromising
quality and service delivery. Our innovative handbag-shaped "Bag-in-Box" design for Fairview Estate's 3L wine box, was awarded the
premier 2019 IPSA Gold Pack Trophy for best overall packaging design in all substrates.
 
"These awards inspire us to do the best we can and continuously drive product innovation. We are truly humbled by these
achievements and recognize that this is an all-round team effort."    Bill Furniss, National Sales Manager.

Food Packaging finalist:
Nandos

Alcoholic Beverage Packaging:
Bronze    Chocoholic
Gold        Goats do Roam

Best in Paper Packaging
Silver     Chochoholic
Gold      Goats do Roam

IPSA Gold Pack Trophy 
Goats do Roam

Awards Summary:

From left: Dennis Mpofana (Sales Manager - Gauteng), Dave King (Managing Director - Packaging), Simon Downes (Group Chairman),
Elisia Oosthuizen (Sales Exec - Cape  Town),  Bill Furniss (National Sales Manager),  Richard Downes ( Commercial Manager) and

Cuan Moralee (Sales Exec - Gauteng). 

(Best overall packaging award)
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SALES CONFERENCE
 

Bill Furniss, centre, congratulating the recipients of the annual sales
awards. From left; Dennis Mpofana recipient of the “biggest catch”

award, Elisia Oosthuizen and Faranaaz Begg who this year shared the
“going the extra mile” award and Cuan Moralee recipient of the “budget

buster” award.

Members of the S&G Exec and Sales team joined
by the directors of Counterpoint at the annual

sales conference in Durban.



AROUND AND ABOUT
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WELCOME TO THE FAMILY
 

 
N E W  S T A F F

Heino Deist - Operations Manager
Michael Downes - Project Co-ordinator
Gary Gratwicke - Litho Foreman
Clive Jaganaikulu - Finishing Foreman
 

LONG SERVICE AWARDS
 

 

 
P A C K A G I N G S E C U R I T Y  P R I N T I N G

25 years
 
Pat Anderson
Dave Naidoo
Julian Naidoo
 
20 years
 
Jason Govender
Nelson Narainsamy
 
10 years
 
Rajendran Govender
Reynold Chetty
Thokozani Ngwane
Trevor Chetty
Theodore Narasi

35 years
Abdul Shaik
 
30 years
Kid Bugwantha
Rajen Padayachee
Desi Moodley
Jeff Sookraj
 
20 years
Samad Mahomed
Archie Mthembu 
 
10 years
Bill Furniss
Nosisa Makhamba
Tyran Naidoo
Rose Mohapi
Dhevan Govender
Jacques van Rheede van Oudtshoorn
 
 
 

35 years
Simon Downes

 
10 years

Laetitia Schoeman

Anton van der Merwe - Litho Operator
Richard Mapote - Gluing Operator
Victor Pharamela - Packaging Operator
Wesley Schmidt - Printer's Engineer
 

 
N E W  S T A F F

G R O U P
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 We also welcome three new family members 

Heino Deist's son

Ernst Johannes Deist

was born on 10

August weighing in at

3.4kgs 

Justin Naidu, James Boekstein and Mayendran Moodley completed the 
 apprenticeship program in Carton & Die making. 

Nikita Johns gave

birth
 to her son    

 Zachariah Johns

on 7 July weighing

3.1kg  

Sharika Munilal gave
birth to her son  Rohan
Reevajh Munilal on 17

September weighing
3.2kg  



FAREWELL
 

 

S&G GIVING BACK
 Shave & Gibson Group has committed to continually improve the lives of its employees and the

environment in which the group operates. Specific donations made are:
 

The Helen Suzman Foundation
Rally to Read

The Maple Educational Trust
KZN Water Polo Association

Clifton School
SMILE (St Mary’s Interactive Learning Experience)

NSRI
Rippon School

 
In addition, we provide educational assistance to 52 of our employees’ children. Education is
the highest priority for the betterment of our society as a whole. 

There comes a time when we have to say goodbye to our long-serving family members. This
year we bade farewell to Alfred Cele, Michael Sijadu, Jeff Sookraj and Jon Spencer-

Smith, who are all retiring, and to Cindy Bagley, who is emigrating to Australia. Thank you for
the years of dedication, hard work and commitment you have timeously contributed for the

company.    
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OUR CONDOLENCES

"Education is not a problem. Education is an opportunity."
Lyndon B. Johnson

 
Sadly we lost two of our family members at S&G. Welcome Mzobe passed away in October this year and Jaya
Perumal passed away just recently.
 
Welcome joined Shave & Gibson in 2002 full of energy and enthusiasm and was always eager to learn. He was a
friendly person and was well liked by his peers.
 
Jaya Perumal has worked  at S&G Security Print for the past 19 years. He was employed as an operator in the
computer encoding department until 2016 when he was promoted to warehouse supervisor.
 
We send our sincerest condolences to their family and friends.
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SEE YOU IN 2020
 

Security Printing division

Packaging division



JUST SOME FUN
 

""Lexophile" is a term used to describe those who are clever with words, such as "you can tune a piano but you can't tuna 
 fish", or "to write with a broken pencil is pointless." Here are a few more for your own use:
 
… he had a photographic memory which was never developed                  … the batteries were given out free of charge.     
… a dentist and a manicurist married. They fought tooth and nail              … with her marriage, she got a new name and a dress
… a will is a dead give away                                                                             ... a bicycle can't stand alone; it is two tyred.      
… police were called to a daycare centre, where a three-year old was resisting a rest.
… the guy who fell onto an upholstery machine is now full recovered       … a thief who stole a calendar got twelve months 
… when she saw her first strands of grey hair, she'd thought she'd dye    … acupuncture is a job well done. That's the point of it
…. a boiled egg is hard to beat
 
For people with a literary sense of humour.
 
 
How does Moses make tea? Hebrews it
Venison for dinner again? Oh deer!
A cartoonist was found dead in his home. Details are sketchy
I used to be a banker, but then I lost interest.
Haunted French pancakes give me the cr@pes
England has no kidney bank, but it does have a Liverpool
I tried to catch some fog, but I mist.
They told me I had type-A blood, but it was a typo
I changed my iPod's name to titanic. It's syncing now
Jokes about German sausage are the wurst
I know a guy who's addicted to brake fluid, but he says he can stop any time.
I stayed up all night to see where the sun went, and then it dawned on me.
This girl said she recognized me from the vegetarian club, but I'd never met herbivore.
When chemists die, they barium.
I'm reading a book about anti-gravity. I just can't put it down.
I did a theatrical performance about puns. It was a play on words.
I didn't like my beard at first. Then it grew on me.
When you get a bladder infection, urine trouble.
Don't worry about old age; it doesn't last.
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Things to say at your next 

dinner party 
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"There are hard times. The world hurts. We live in fear and forget to
walk with hope. But hope has not forgotten you. So ask it to dinner.

It's probably hungry and would appreciate the invitation."
Libba Bray  

 The Washington Post has published the winning submissions to its yearly contest, in which readers are asked to supply
alternative meanings for common words.
 
Coffee (N.), the person upon whom one coughs. 
Flabbergasted (adj.), appalled over how much weight you have gained.
Abdicate (V.), to give up all hope of ever having a flat stomach.
Esplanade (V.), to attempt an explanation while drunk.
Willy-nilly (Adj.), impotent.
Negligent (Adj.), describes a condition in which you absentmindedly answer the door in your nightgown.
Lymph (V.), to walk with a lisp.
Gargoyle (N.), olive-flavored mouthwash.
Flatulence (N.) emergency vehicle that picks you up after you are run over by a steamroller.
Balderdash (N.), a rapidly receding hairline.
Testicle (N.), a humorous question on an exam.
Rectitude (N.), the formal, dignified bearing adopted by proctologists.
Pokemon (N), a Rastafarian proctologist.
Oyster (N.), a person who sprinkles his conversation with Yiddishisms.
Circumvent (N.), an opening in the front of boxer shorts worn by Jewish men. 
Frisbeetarianism (N.) (Back by pupoluar demand): The belief that, when you die, your soul flies up onto the roof and gets stuck there.
 
The Washington Post's Style Invitational also asked readers to take any word from the dictionary, alter it by adding, subtracting, or changing
one letter, and supply a new definition. Here are this year's winners:
 
Bozone (N.): The substance surrounding stupid people that stops bright ideas from penetrating. The bozone layer, unfortunately, shows little sign of
breaking down in the near future.
Foreploy (V): Any misrepresentation about yourself for the purpose of getting laid.
Cashtration (N.): The act of buying a house, which renders the subject financially impotent for an indefinite period.
Giraffiti (N): Vandalism spray-painted very, very high.
Sarchasm (N): The gulf between the author of sarcastic wit and the person who doesn't get it.
Inoculatte (V): To take coffee intravenously when you are running late.
Hipatitis (N): Terminal coolness.
Osteopornosis (N): A degenerate disease. (This one got extra credit.) 
Karmageddon (N): It's like, when everybody is sending off all these really bad vibes, right? And then, like, the Earth explodes and it's like, a serious
bummer.
Decafalon (N.): The grueling event of getting through the day consuming only things that are good for you.
Glibido (V): All talk and no action.
Dopeler effect (N): The tendency of stupid ideas to seem smarter when they come at you rapidly.
Arachnoleptic fit (N.): The frantic dance performed just after you've accidentally walked through a spider web.
Beelzebug (N.): Satan in the form of a mosquito that gets into your bedroom at three in the morning and cannot be cast out.
Caterpallor (N.): The color you turn after finding half a grub in the fruit you're eating.
 
And the pick of the literature:
Ignoranus (N): A person who's both stupid and an asshole

When trading is done, not by consent, but by compulsion – when you see that in order to produce, you need
permission from men who produce nothing – when you see money flowing to those who deal, not in goods,
but in favours – when you see that men get richer by graft and pull than work, and your laws don’t protect
you against them, but protect them against you – when you see corruption being rewarded and honesty

becoming a self sacrifice – you may know that society is doomed.
 

                                                                 Atlas Shrugged, Ayn Rand 1957
 




